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	ABSTRACT
Women entrepreneurship has a tremendous potential in accelerating the economic growth of our nation. Not only for economic growth, but also for social upliftment and women empowerment, women entrepreneurship becomes inevitable. In order tTo increase the proportion of women entrepreneurs, they need to be motivated. This paper highlights the motivating factors for women agripreneurs. The study was carried out in Namakkal district of Tamil Nadu during December 2019. The top five agro-based industries of two taluks, namely Namakkal and Paramathi Velur, were selected. All the 60 women agripreneurs of these industries in the two taluks were selected as respondents. The secondary data were collected from the District Industries Centre (DIC), and the primary data were collected through a structured pre-tested interview schedule. Using the Henry Garret ranking technique, the motivational factors were ranked. The results of the studystudy results revealed that family support was the prime and strongest most vital motivating factor for women entrepreneurs for their successful entrepreneurial behavior. 
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INTRODUCTION
Agriculture in India was the primary and largest economic sector. It contributes 18% per cent of income to the GDP and also provides employment toemploys more than 50% per cent of the country’s population (Madhusudhan, 2015). In Tamil Nadu, the total number of establishments was 8.05 million, in which 2.76 million were engaged in agricultural activities (34.3%). One of the best potential alternatives to find employment for the rural population was entrepreneurship in rural industries. More than two-thirds of the population depends on agriculture for employment. During independence, agriculture contributed more than half of the national income, along with more than 70% per cent of the people were dependent on agriculture (Pandey, 2013).
Women were considered as the better half of the society as they constituted half of the country’s total population. But, they were not treated as the better half. Social customs and practices imprisoned them for years. In both inside and outside of the four walls of the house, women were not provided with equal rights and opportunities. After independence, women were forced or in need to turned out to be an entrepreneur for their livelihood. In India, there were 26.61 Lakh female owned enterprises out of 361.76 Lakh enterprisesThere were 26.61 Lakh female-owned enterprises out of 361.76 Lakh enterprises in India, which provide employment toemploy 120 Lakh female employees out of 805 Lakh employees (Annual Report, 2014-15). In addition to this, in India, 13.5% per cent of enterprises were female female-run establishments. Among these, Tamil Nadu possessed the greatest most significant number of women women-owned enterprises (1.08 Million), followed by Kerala (0.91 Million) and Andhra Pradesh (0.56 Million) (Sixth Economic Census, 2016).	Kadharlal and Premevathy (2008) defined women entrepreneurs as ‘a women or group of women who initiate, organize, and run business enterprises. In a developing nation like India, there exists a need for women entrepreneurs to exploit the uncharted dimension of business undertakings. Shah (2012) commented that, for the acceleration of economic growth of our nation, there existour nation's economic growth, there is a need for an increased supply of women entrepreneurs. Supporting to this, the role of women entrepreneurs have become significant, for the economic development of our nation (Garg & Agarwal, 2017)
Women entrepreneurs were primarily motivated by their internal characteristics like desire of independence and recognition, to run an enterprise, and to overcome the challenges ( Raman.et.al., (2008;), Ismail et.al., (2012;) and Ramadani et.al., (2013)). The studies of Beltran and Ursa (2006) and Luehrsen (2010) identified that the desire to be their own boss was one of the reasonsreason for women to start-up their own enterprise. The main primary motivators of women entrepreneurs were financial success (N. M. Carter et al., 2003); self-realization (Badulescu, 2010); desire for self-determination, career challenge, and self-fulfillment (Buttner & Moore, 1997), (Mansor, 2005). For women entrepreneurs, the strongest motivators to initiate their own business venture were self-achievement, and independence mean while the weakest motivators were job satisfaction, economic necessity and security Beltran and Ursa (2006). Studies by Wang et al. (2004), E. Mcclelland et al. (2005),  reported that there were push and pull factors which encouraged women to be an entrepreneurpush and pull factors encouraged women to be entrepreneurs. The push factors were the hardships, and the pull factors were the opportunities.
Several research studies carried out in India and abroad confirm the following different motivational factors for women to become an entrepreneurin India and abroad confirm the following different motivational factors for women to become entrepreneurs. They were family members as a major source of inspiration (Padaki, 1994);  financial sufficiency (Narmatha et.al. (2002); Sivacharan et.al. (2015)). Meanwhile, Geetha and Ranjani (2017) identified seven factors that highly motivates women entrepreneurs, ; they were Generation of Income, Economic Independencce, Interest, Self-Dependent, Family Enccouragement, Social status, and Self prestige. Simultaneously, Justo et.al. (2006) and Badulescu (2010) indicated that motivation among men and women doesn’t vary to start a business and added that women’s need were always unique in business and they were in contrast to men’s need. Whereas, Madhumitha and Karthikeyan (2020) reported family support as the key factor which promotes women entrepreneurship. Nevertheless, Alam et.al., (2012, observed that the motivations of women in the entrepreneurial process was not known.
In India, women were equally populated as males. But, they were not on par with men. Based on a survey done by Female Entrepreneurship Index (2015) among 77 countries, the Female Entrepreneurship Index revealed that India ranked 70. It depicted that there was an insufficient and unfriendly environment for women entrepreneurship development and growth in India. Despite the unfavorable situation prevailing in India, Tamil Nadu possessed a greater number of women entrepreneurs. To bridge the gap of unknown to known, this study was intended to brought bring the motivating factors of women involved in entrepreneurship. Among different sectors, agriculture was the prime contributor to National Economy. Hence women entrepreneurs of agriculture sector were selected.  The objective of the study is to find out the motivating factors of the women.
MATERIAL AND METHODS
[bookmark: _Hlk32442989]The study was conducted in the Namakkal district of Tamil Nadu, as it secured the second rank in the highest female work participation rate (42.8%) (Census, 2011). In Namakkal, there were four taluks, namely Namakkal (52 enterprises), Paramathi Velur (30 enterprises), Tiruchengode (23 enterprises) and Rasipuram (12 enterprises). Out of four taluks, the two major taluks which possessed the highest number of agro-based enterprises were selected (i.e) Namakkal and Paramathi Velur.  The list of agro- based enterprises that existed in Namakkal were collected from District Industries Centre (DIC), Namakkal. With reference to the different agro-based enterprises in Namakkal, the top five enterprises which were operated by a maximum number of women entrepreneurs were selected. The selected enterprises were grain milling products, food products like papad, grinding of spices, dairy product, vegetable oil and starch product. All the 60 women agripreneurs in the two taluks under the five types of agro-based industries were selected as respondents. A list of 10 motivational factors were identified for the study, with the help of available literatures, previous studies, opinion survey from the sample respondents and experts’s opinion in the field of agricultural extension and agribusiness. The primary data were collected from the selected sample of women agripreneurs through a personal interview with the help of a structured schedule during December 2019. 
RESULTS AND DISCUSSION
The preference of motivational factor among women agripreneurs were studied during the interview and analyzed through Henry Garret Ranking technique and the results are presented in table1. 
Table.1 Preference and ranking of motivational factor by women agripreneurs
 (n=60)
	S. No.
	Motivational Factor
	Rank Given by Women Agripreneurs

	
	
	1st
	2nd
	3rd
	4th
	5th
	6th
	7th
	8th
	9th
	10th

	1
	Financial support
	2
	9
	2
	2
	10
	2
	2
	6
	2
	2

	2
	Social recognition
	2
	4
	8
	15
	6
	4
	2
	5
	0
	0

	3
	Self-identity
	17
	4
	6
	8
	0
	4
	7
	0
	0
	0

	4
	Government policies
	0
	0
	0
	2
	4
	5
	0
	0
	4
	15

	5
	Innovative thinking
	0
	4
	6
	4
	6
	4
	2
	9
	0
	2

	6
	Family support
	0
	9
	23
	10
	6
	4
	6
	0
	0
	0

	7
	Need for additional family income
	17
	8
	6
	4
	2
	2
	2
	2
	13
	0

	8
	High demand for products
	2
	10
	4
	4
	9
	10
	9
	2
	0
	0

	9
	To continue family business
	8
	2
	0
	3
	9
	2
	2
	4
	0
	0

	10
	Overcome unemployment
	12
	10
	5
	2
	0
	9
	6
	6
	2
	0



Calculation of the Garret score using Percent Position
The Garret score was found by using the per cent value in garret ranking conversion table. The per cent value can be calculated using per cent position formula. 
The formula for calculating per cent position was 
Percent position = 100 (Rij – 0.5) / Nj
· Rij = Rank given for the ith variable by the jth respondent
· Nj = number of variables ranked by the jth respondent
The calculated per cent value was converted into garret score by multiplying the garret table (table 1) and garret score of each motivational factor (table 2).  
The result is provided in the table 2.
Table 2: Per cent Value and Garret Score x

	S. No.
	100 (Rij- 0.5) / Nj
	Per cent value
	Garret Score

	1
	100 (1 – 0.5)/ 10
	5
	82

	2
	100 (2 – 0.5)/ 10
	15
	70

	3
	100 (3 – 0.5)/ 10
	25
	63

	4
	100 (4 – 0.5)/ 10
	35
	58

	5
	100 (5 – 0.5)/ 10
	45
	52

	6
	100 (6 – 0.5)/ 10
	55
	48

	7
	100 (7 – 0.5)/ 10
	65
	42

	8
	100 (8 – 0.5)/ 10
	75
	36

	9
	100 (9 – 0.5)/ 10
	85
	29

	10
	100 (10 – 0.5)/ 10
	95
	18



Calculation of Garret Value and Ranking
Finally, by adding all the scores of each motivational factor given by the women agripreneurs yielded the total garret score. The calculation of Garret score and ranking of the motivational factor are shown in the table 3.
Table.3. Calculation of Garret Score and ranking of the motivational factor
	S. No.
	Motivational Factor
	Rank Given by Women Agripreneurs
	Total
	%
	Rank

	
	
	1st
	2nd
	3rd
	4th
	5th
	6th
	7th
	8th
	9th
	10th
	
	
	

	1
	Financial support
	164
	630
	126
	116
	520
	96
	84
	216
	58
	36
	2046
	20.46
	7

	2
	Social recognition
	164
	280
	504
	870
	312
	192
	84
	180
	0
	0
	2586
	25.86
	6

	3
	Self-identity
	1394
	280
	378
	464
	0
	192
	234
	0
	0
	0
	2942
	29.42
	4

	4
	Government policies
	0
	0
	0
	116
	208
	240
	0
	0
	116
	270
	950
	9.5
	10

	5
	Innovative thinking
	0
	280
	378
	232
	312
	192
	84
	324
	0
	36
	1838
	18.38
	9

	6
	Family support
	0
	630
	1449
	580
	312
	192
	252
	0
	0
	0
	3415
	34.15
	1

	7
	Need for additional family income
	1394
	560
	378
	232
	104
	96
	84
	72
	377
	0
	3297
	32.97
	2

	8
	High demand for products
	164
	700
	252
	232
	468
	480
	378
	72
	0
	0
	2746
	27.46
	5

	9
	To continue family business
	656
	140
	0
	174
	468
	96
	84
	144
	0
	0
	1762
	17.62
	8

	10
	Overcome unemployment
	984
	700
	315
	116
	0
	432
	252
	216
	58
	0
	3073
	30.73
	3




Figure 1 : Ranking of Motivational factors by Women Agripreneurs



	
Table 3 revealed that all the motivational factors ranked by the women agripreneurs of Namakkal district. The women agripreneurs had given the rank based on their experience. The ranks were obtained through Henry Garret Ranking technique method. Family support was the first and the most important motivating factor, followed by the need for additional family income, overcome unemployment, self-identity, high demand for products, social recognition, financial support, innovative thinking, to continue family business, Government policies as 2nd, 3rd, 4th, 5th, 6th, 7th, 8th, 9th and 10th ranks respectively. 
Since the family is the basic unit of society and also being the inevitable part of a women’s life; support from family members becomes necessary to achieve great success. Hence, most of the women agripreneurs consider their family support as the most essential driving factor which motivates them to establish and run the enterprise successfully. Further, in this scientific world, increasing price of goods and living styles leads to additional need for income. Consequently, increased level of education, awareness and their own creativity, made women to seek job for disclosing their self-identity and to, and creativity made women seek a job to disclose their self-identity and get rid of unemployment. Whereas, the good quality of their products at a reasonable price leads to a high demand of for prodcuts products in the market and in turn makes their venture profitable. Simultaneously, the social recognisition earned by them because of their enterprise, timely financial support for establishing and running the enterprise, innovative ideas, and products to sustain the competitive nature, to continue the family business in a traditional way motivates them to run the enterprise. Eventually, lack of awareness and long time taken by the Government officials to process the application seems to be the least motivating factor. 
The findings of the study are in line with the studies of Padaki (1994), Geetha and Rajani (2017) and Madhumitha and Karthikeyan (2020) reported that family support was the key factor for the entrepreneurial success of women entrepreneurship. Similar studies by Narmatha et al. (2002), Shivacharan et al. (2015) and Geetha and Rajani (2017) were in consonance with the finding that financial support was one of the motivating factors for women entrepreneurs. Self-identity and social recognition were also regarded as the a highly motivating factor (Geetha & Rajani, 2017). Innovative The innovative thinking of women entrepreneurs was one of the important motivating factor that makes them unique and to be successful in their enterprise (Madhumitha & Karthikeyan, 2020). Findings of Jaiswal (2004) revealed that the need for additional family income, self-identity, financial support, independence were considered as the motivating factors.	
CONCLUSION 
[bookmark: _GoBack]Motivation The motivation was the prime factor that urges us to do something and make our routine life. It may be from external sources or internal sources. For instance, family support was the foremost important essential and strongest most vital motivating factor for women entrepreneurs. Similarly, need for additional income, desire for independence, need to be one’s own boss, need for achievement, financial support, need for achievement, to continue family business, innovative thinking and overcome unemployment were some of the strongest motivating factors that motivated women to start up their own business venture. Women entrepreneurs had tremendous potential and there was an increased number of women entrepreneurs nowadays. Their potential can be tapped by moulding their entrepreneurial traits and skills using an appropriate training programme. Understanding the motivating factors of women entrepreneurs, will enable the policy makers, government officials, District Industries Centre (DIC), MSME; to formulate policy for enhancing their motivational factor and to provide subsidy for the welfare of women agripreneur. 
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