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The Place of Advertising in the Activities of the

Agricultural Department.
By R. RATNAM,.B. A,

Introduction, Criticisms on the usefulness of the Agricultural Depart-
ment are {requently heard sometimes from the educated men of our
Province oilen due to unfounded notions or lack of adegquate information
on the various activities carried on by the Dapartment. These criticisms
are properly "answered when they reach the ears of the departmental
‘officers and the critics are almost invariably converted on being furnished
with sulficient information. However, there is the danger of such unfounded
criticisms passing on from person to person and thus acting as a potential
source of prejudice against departmental activities. To avoid the spread of
such an evil germ which, if not checked at the proper lime may gain undue
momentum, adequate measures have to be taken, and the Department has
to pay special altention lo the dissemination of sulficient information to the
public. At present the Department is holding exhibitions and lsctures and
distributing leaflets and pamphlets and issuing press notes. While they
educate the public on agricultural improvements, they also serve to correct
these wrong opinions and to create a more favourable public opinion. But
one has to seriously consider whsther these comprise the maximum effort
that the Department could put forth and whether the Depariment cannot do
anything more. In the lollowing pagss the scope of proper advertising in
all its aspects as a remedy for this evil is indicated.

What is to bs Advertised ? With the Dapartment is available not only
some commodilies such as ssads, implements, books and publications, but
also a lot of service information in respect of agricultural practices, It
appears reasonable to classily such services and commeodities fo be
advertised into the following groups i —

1. Policy and Programme of the Deparimeni. la this group can be
included the information contsinei in the adminisiration report of the
Depariment issued every year. The information is in respect of investiga-
tions in progress with t+e Daparlment on ifs research branch, and also a
resume of the'work carried out by the propaganda wing., The progress
achieved during a given year in various fields of research and propaganda
‘as compared with similar progress during the pravious year is also included.
fit present these particulars are contsined in the publication entitled Repors
on the Operations of the Department of Agricullure which is available to
the public and is priced about eight annas. The Government's review of
these operations is appended to this publication. This review also appears
in the Press. Unfortunately the public does not seam to bhe keen on
purchasing this publicalion, ils inlerest rarely going beyond a perlunctory
perusal of the Press Review. Bsing an annual review, the aclivilies of the
Dzpa:tment are cflen losl sight of by the public. There seems to be an
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imperalive need to recount to ths public the nctiwfias of tha Da]&uriﬂient-
more olten than once a year, say, at least every three months “An - adver- 4
lisement through a proper medium seams to be urgently f:ali‘ed for fn ﬂns:
regard.

9. Recommendations for improved cultural, manurial "_::m'd-' orher
practices. Dasla on thése aspects are accumulating with. the Deparlment
as a result of investigations made year after year. Daparimental Iénﬂafa,
namphlets and other priced bullelins contain @ wealth of information, in
this regard. These are distributed to the public mainly thruuqh _tha
the agency of the Agricultural Demonstrators:  Still there seems to be a
fesling with the public that their distribution is not adeguate. . Moreover,
as advertisers in commercial fields do, it appears necessary {o’ write
leaflets to flatter the reader into believing that he was badly in need of
the agricultural improvement which is the subjsct matter of the ‘publication
and that the investigation is just the thing that the reader wanted badly.
In this group of advertising malter, may be included .all the recommend-
alions of the Department such as pressrvation of cattle manure, prevention
of soil erosion, control of pests, broper grading and marksting of produce
ete,

3.  Stimulating internal consumption of agricultural produce. Thne
prasenl war has created some very distressing situations in the internal
economy of our country which is predominantly agricultural. Our erstwhile
markets in Europe and other western countries for our produce, parti-
cularly for our oilseeds, cotton etc., have been cut off. The need for stimu-
lating internal consumption of some of these products and their by-products
in industry has become urgent. Here is a fertile field lor propaganda acti-
vity. The agriculturists are too poor and ignorant tobe vociferous enough
to stimulate internal consumption. The Dzpartment may take up their cause
and by proper advertising in this respect reilave the disi:ress of the agri-
culturists at least to some extent. -

4. Agricultural plannicg. While propaganda in respect of group (3)
relates to the present and immediate future, perhaps the Depariment has
on its anvil some kind of agricultural planning with a view to divert where
possible the area under one crop to another crop which is already grown in
the Province or to some new crops which could be grown.. For instance,
go far as existing waste lands are concerned, the Depariment is already
advoeating cashewnut cultivation in them. Further, the shortage of coconuts
in India calls for the extension of cullivation of this crop wherever possible.
Such recommendations need considerable advertisement. - -

5 Sale of seeds, implements and books. At present the sale of these
articles is effected through the agency of the Agricultural Demaonstrators.
There has been very litlle advertising for many of.these, and as such their
existence is not known to a vast majority of the public. If it is felt that the
total quantity of seeds multiplied at Government farms is inadequate to
meet the demands for seeds from all over the Province, it may be necessary
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" for the Department to run seed farms. The hearly co-operation of some of

our enHé;_;htened ryots is badly needed in this line, Effective advertising
would help the Deparlment a great deal.

Medium of Advertisement. There are several media through which
advertisemenis may be issued and notice will be taken of the following:—
(1) New_épapers, (2) Magazines, (3) Direct mail, (4) Radio, (5) Sign-boards,
and (6) Films, The merits of each from the point of view of the Tepartment
are discussed below: — '

(1) Newspapars. Sinca the purpsss of advertisement to be issued by
the Agricullural Department is intended not only to educate the general
publiz as to what is happening in the Dzpariment but also to instruct such
of the cultivators as are literate sbout the recommendations of the Deparl-
ment, newspaper may serve as a very good medium. This form of adver-
tisement would reach the largesl number of pecple. The five groups of
advertisements mentioned earlier could well be fitted into newspapers. The
advertisements may be erisp and shoif at the beginning Press notes and
leallets may be issued later detailing some of the investigations of the
Departmant For instance, the following types of advertisament ara useful.

YOUR WASTE LANDS SHOULD GIVE YOU PROFIT
Grow CASHEWNUTS and have a sure return

Seeds can be had from your Agricultural Demonstrator

YOU'LL LIKE IT
GROUNDNUTS fur munching
A substantial food—Rich in proteins
Eat more GROUNDNUTS

1t may be necessary to have not only these advertisements eHectively

displayed in an imporlant position of the paper but to have more than two
insertions for eazh.

2. Magazines. Magazines command a very limifed circulahon in our
country and caler only to particular tastes. Except a few Indian language
journals, the others have very limited scope as adverlising media for our
Department,

3. Direc! Mail. By direct mail, letlers, cards, folders, bookletls, leal-
lets ete., are posted to selecled individuals. ‘A proper mailing list of
enlightened people who are agriculturally inclined can be drawn up by the
Department by taking stosk of the enquiries from private parties received by
the various offices of the Department. This mailing list may be classed
into various groups according to the nalure of the crop grown in each trazt
wherein each addressee resides or owns lands. Such a grouping would
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enable the Deparlment to select the literature that Ehﬂﬂld gn la Each
addresses, The {lexibility and seleclivily of direct mail advarlismq are
unsurpassed by any other medium, This line of advertising dEsewe* special
nolice as its appeal to the public is direct and effsctive. Although its chief
drawback in the Department is its relalively high cost by way of postage yet
such literature could be mailed to zelected addresses.

4, Radio. The possibilities of using radio. as an aid lo advertizing
has gripped the imagination of many. Buat its himitalions, particularly in
our country, are several-fold, more particularly on acoount of the multiplicity
of languages. Moreover the number of recsiving eels in our FProvince is
few, and therefore the number of radio listeners is nesgligible compared to
the population of the Province., Studies conducted in weslern countries indi-
cate that appeals made through the sense of hearing are more lasting and
effective than appeals mada= through the visual sense. MNevertheless, in ouy
country what is gained in qualily by radio adverlising is lost by the paucity
of the number of people who recsive the msassage. In this Department
there seems to be an imperative need to think of numbers rather than
quality. At present advertissments of the Department are relayed by means
of music, drama, and dialogues, for about 15 minutes every day between 06
and 7 p. m. Daspite present defects, radio propaganda is becoming in-
creaflnqu effective and should be continued.

5. Signboards. It appears that showy signboards and posters are
not being used in this Department in any exlensive manner though a lew
posters exist and some are put up at exhibitions. The possibility of & very
much larger use of posters dessrves to be seriously considered. The ad-
vantages of poster adverlising are severaliold. Signboards are mobile and
can reach any place. They concentrate atlention very easily by virtue of
their position, size and perhaps striking colours. They should be as simple
in design as they are sure of attention. Signboards can be put on read-
sides, on railway platforms and in trains, while those on motor buses snsura
noyelty and altention. Signboards in such places as Sub-treasuries, Reagis-
tration and Judicial Offices would attract considerable attention {from a large
number of people from villages.

6. Films. The role of films as a medium of advertising has been fully
recognised in all countriss. A carelully plannsd set of short films which
can be thrown as interludes before the usual programmes will go a lcmr.f;
way to ensure popularisation of the work of the Department.

The foregoing discussion would indicate: that the Department could
consider the feasibility of taking lo some of the above media more exten-
sively for advertisement purposes. From the point of view of effectiveness,
it is perhaps correct to stale that at present signboard advertising would
come first followed by newspaper advertising and lastly direct mail, though
the last mentioned would entail perhaps relatively more cost merely by way
of postage. It seems desirable to chalk ouf an advertisement programme
spread over three or more years and watch the results carefully.
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Educate the young. The .need for crealing -an agricultural bias even
with sch-::-ol l;hﬂdren has been realised by our educationists for guite a long
time and. in a few schools agriculture is included in the curriculum of studies.
It is desirable that this prmmple is extended for the use of Deparimental
-prupaqanda aa vm]l

There ura- about 700 High Schuula in the Province. Every year about
eu;ht’ to nine thous&nd pupils pass their S, 5. L. C. or Matriculation. These
}rnung men aré the clhzens of tomorrow and there is no reason why Depart-
mEn!al pmpaqanda should not start with these high school leaving pupils.
The tree supply - of a handsome Gr.}p}" of the Bible or the Gita when one
takes a dagrae of a Umvermty may be copied, ard attractively bound.copies
of the F.‘Hngars Cafendar may be supplied to high schocl leaving pupils.
The -Villagers' Calendar would serva as a good advertisement with tha
brws familiss as well. Parhaps this would result in future increased ‘sales
ni the V:Hcgers Ua!endur

N In addltu:m tc- the d:str:buhun of literaturs; it is necsssary that agTI+
cu]_h.lra] ‘exhibitions are held in High Schools also. The. Demnnstraiars
may dg]wer pupular lectures on some .topical subjects to the students. A
prnqramme of various subjects may bz drawn up, and different sublects ma:,r
be dealt with 1n differsnt tracts. The subjscts may be changed every year,
and the-results waiched. Experiences of Demonsirators dealing with a
particular subject may be pooled together alter the close of the lectures, and
the gist of the lectures parfeciad as much as poassible before passmg the
subjects on lo the next demonstrator. This may I:::r a new experiment-and
the resulis require to be waiched after’execution.

Financial considsrations. The following estimite with shqht mndiﬁca-
tions may be adcpted as prcbab!e exrenditure.

Expendilure per year. Hs.
Preparation-and printing posters and erec’ion-of signboards ... 10,000
Mewspuper advertising . e - 3,000 .
Cost of Villagers' Calandar for dlatrlhuhun m pupils 750
Cost ol printing folders, new literature ete. . "J'Sfﬂ
Other miscellaneous charges S00

Rs. .. 15000

At first siqht the sum of Bs, 135,000 provided {or an advaitisement programme
may appear fabulous. In fact it works out only to about O'7 per cent of the
lotal expenditure of the Depariment. It is eslimated that on the propaganda
side the Department incurs not less than 4 lakhs of rupees and. perhaps
much more, and the estimated adverlisemenl charges would amount to less
than 4 per cent »f this sum.

It may be asked whether success for this adverlising programme is
assured particularly when the percentage of htérazy in our couniry is so
low. The Department appears to have beneililed the ryols by the distri-
bution of leallets in spite of the large percentage of iliiteracy in our country.

* A publication.of the Madras Agricultural Department, priced one unna,
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The adverlisemenls envisaged in the foregoing f:-'éq'_a_s_: mefa\ﬁ:;-:hjak"é‘;-ﬂ}fi
appeal to ryots more intensive ‘and extensive, and isto be followed up by’
the increased use of leatlets and press noles.

What other Government and quasi Government dﬂpm:'tmants do, It
does not also appear thal the advertisement programme - chﬂll:e::l out above:
is novel or revolutionary. There are a number of other Departments
(particularly under the Government of India) which are uﬁlizmg ﬂdverhse.
ments to aid Departmental aclivity. ~Thz products of the Kerala Soap
Institute, Calicut ara well advertised. The Posts and Telegraph Department
adverlises its services with remarkable efficiency. The Imperial Council of
Agricultural Research issues a number of posters and folders for ar:iverhsmg
its publicalions. The Imperial Bureau of Plant Genetics in England has
also issued a number of posters and mimesographed bulleting: advertising.
its publicationa. Indian Information published by the Government of
India is another example of how jaurnalism has been harnessed for pur-
poses of Departmental propaganda. Its {lashing headlines and attractive
summaries are an objact lesson for Goavernment adverlisers. * The Broad-
casting Stations at Madras and Trichinopoly give a summary of a week's
programme ahead of time through the medium of the newspapers. '

A Central Agenocy for issuing popular publications and compiling
advertisements. Departmental leailets are intended as media for conveying
information about particular recommendations made by the Depariment.
Their prime object is to instigate cultivators to Ifollow the recommendations
mode in the leaflets. The message contained in the leaflets should be
couched in simple languags, and end with a definite plea asking the reader
to do a particular thing. Headlines in the leaflet should be caichy and
the entire message should reatain the reader’s altention.

The prasent day manner of editing newspapsrs reflects the tastes of
the public. Flashing headlines summarising news and reports are the order
of the day. T-.e very first sentence or paragraph of the news usually sum-
marises the gist of the news. The compilation of such headlines and sum-
maries no doubt requires some skill and special training  Similarly com-
pilation of advertisements has become a special science. Separate technique
for editing effective advertissments has bean evolved. The Department

has to take note of these facts also before launching an advertisement
programme,

The practice at present obtaining in the Department seems to be that
the author-'of every investigation writes his own leaflets. This appears
to have resulted in numerous leaflets, each having a diflering degree of
appeal to the public proportionately to the skill of the author in writing
popular leailets. If the leaflets ars to be effective, it appears necessary
that the scientist should combine in him the qualitizs of the journalist as
well. Tt is for consideration whether the Department cannot have a small
trained Central Agency lor editing popular literature and posters with the
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aterial furnished by the investigating officer. Commercial concerns always
sesk the-help of special advertising agencies for writing their advertise-
ments. This would relieve pressure on the time of the scientist. After
editing by the Central Agency, the draft of the popular publication or
advertisement may be sent back to the author for approval before releasing
it to the Press.

Co-operative Marketing of Sathugudi Oranges.
By T. K. VISWANATHAN, B, Sc. Ag.
The Kodur Fruif Growers' Co-operative Society, Rajampet.

The production of Sathugudi oranges in South India is at present
concentrated in parts of Cuddapah, Chittoor and North Arcot Districts. But
nowhere has it attained such a great commearcial importance as in Rajampet
taluk of Cuddapah District, particularly in and around Kodur town. It has
been estimated that out of a total area of about 13,000 acres under ‘tight
jacket’ orange, about 4,000 acres are spread out in & small valley in
Rajampet taluk baunded by the Velikonda hills on the East and South and
Sashachalam hills on the Narth and Wesl. " This tract is favoured by a
fertile soil of considerable depth and gaod texture, a plentiful supply of
sub-soil water suitable for irrigation, freedom from cyclonic winds and
proximity to markets, factors eminently suitable for making this valley 'so
renowned as the leading orange belt of South [ndia.

The estimated production of oranges in this tract is at present of the
order of 50,000 railway maunds, of which well over 45,000 maunds are
believed to be exported annually outside the district, primarily to Madras
city. This production represents the crop of only about 40 per cent
of the planted area, as the rest of the orchards are yet young and in
a non-bearing stage. With the present trend for rapid extension of
orange plantings.and the consequent increase in the bulk of marketable
oranges from such new plantations in the near future, tha problem of profit-
able disposal of the crop is bound to assume very great imporiance
Already there are complaints that the price of oranges is showing an
sbnormal tendency towards deterioration, so much so that the fruit is being
guoted during the peak season in retail market at Madras at about Rs. 2 per
hundred as compared to Rs. 4 to 5 during the corresponding season about
three years ago. To aftribute this alarming fall in price to over-production
will be a travesty of facts, for the Presidency is not only a big importer of
‘Santra’ oranges from Coorg and Nagpur, butis also sullering from an
under-supply of Sathugudi or allied type of 'tight jacket’ oranges in most
of the mufussal markets and almost all towns other than Madras. The
haphazard method of distribution and delective system of lease of orchards
and of marketing of fruits are believed ta contribute mainly to the prevailing
slump. Such features serve only to acceniuate the ills and hasten the
ruinous condilion of the orange industry as the younger plantations conlinue
to add increasing quantilies of saleable produce every year.



